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研究成果の概要（英文）：In the existing study of user innovation, the multiple market performance by 
user-generated products such as "creative effect" (improvement of the product quality) and "labeling 
effect" (the influence of information to be user-generated products) were not discussed systematically.
Therefore, we clarified the existence of the multiple market performance of user-generated products 
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証的研究（平成 20 年〜23 年の基盤(C)および
































































































































































造製品」より 12 億 5000 万円大きい 5 倍もの
成果をあげていた。同じく粗利益の平均は、





























































































































































（Nishikawa,	 Schreier	 and	 Ogawa	 2013）掲
載され、同誌のベストペーパー（２編）のフ
ァイナリスト（5 編）に選ばれ、高い評価を
得た（Finalist,	 2013	 Best	 Paper	 Award	 of	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